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Urgency of the research. The organic production
market over the past decades is extremely promising as
demand for real food has increased. The urgency is
caused by the problem of providing the population with
ecologically safe products and the need for operation of the
organic production market.

Target setting. The intensive technological develop-
ment and the environment pollution endanger the further
human development and lead to the necessity of reproduc-
ing approach usage for solving environmental problems.
Partial reduction of environmental pollution is possible
through organic production.

Actual scientific researches and issues analysis.
The following scientists have made a great contribution to
the problems concerned the development of organic pro-
duction market in Ukraine: Chychkalo-Kondratska I. B.,
Cuzmenko O. B., Tovmashevska, O. A. Pearson D. and
others

Uninvestigated parts of general matters defining.
This problem above has already been researched in many
papers. But in spite of this, the possibilities of adapting
foreign experience to create a competitive organic produc-
tion market in Ukraine are understudied.

The research objective is to determine the peculiari-
ties of the formation and prospects for the development of
organic production market, as well as to make a compara-
tive analysis of organic market trends in Ukraine and other
countries, to highlight the experience of state support of
this market in these countries.

The statement of basic materials. The article con-
tains the factors that describe priority of organic production
development in Ukraine and the reasons that restrain it.
The suggestions on effective development of organic pro-
duction in Ukraine under conditions of economic changes
are presented.

Conclusions. For the effective development of organic
production in Ukraine a set of measures should be intro-
duced, including legal, regulatory, financial, advisory sup-
port and improvement of control tools.
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®OPMYBAHHS TA PO3BUTOK PUHKY
OPTAHIYHOT MPOAYKLIi B YKPATHI

AkmyanbHicmb memu 0ocnioxeHHs1. PUHOK opeaHi-
4HOI' MpodyKuii npomsicoM ocmaHHix decsamurimb € Haol-
38uUYaliHO NMepcrneKkmueHUM, OCKINbKU 3pic mornum Ha eKo-
no2iyHo yucmi npodyKmu xap4yyeaHHs. AKmyarsnbHicmb
3ymoersneHa rnpobremoto 3abe3neyeHHs1 HaceleHHs eKoslo-
2i4HO qucmoro npodykuieto ma HeobxiOHicmi0 yHKUIOHY-
8aHHS PUHKY OpaaHiYHo020 8UpobHUYmMea.

locmaHoeka npobnemu. [HMeHCcUuBHUl pPO3BUMOK
mexHoroeaill, 3abpydHeHHs1 ekornoeii cmaenamp rid 3aepo-
3y nodanbwuli po3eumok adcmea i npu3eodsimb 00 He-
06xi0Hocmi 3acmocysaHHs 8i0meopro8asibHO20 MiOXody y
po38’s3aHHi ekonoeiyHux rnpobnem. Yacmkoeo ameHwumu
npouecu 3abpyO0HeHHs1 HaBKOIUWHbLO20 cepedosuw,a MoO-
XKIIUgo 3a O0NMoMO20t0 Op2aHi4Ho20 8UPOobHUUMEa.

AHaniz ocmaHHix docnidxeHb ma nyb6nikayid. 3Ha-
YHUU 8HECOoK y OocnidxeHHs1 npobrem cmaHy ma po3sum-
Ky PUHKY opeaHiyHoI npodykuii 3pobunu maki e4eHi, K
YHuykano-KoHdpauypka I. b., KyabmeHko O. b., Tomawescs-
ka O. A., lMipcox A. ma iH.

BuodineHHsi HedocniOeHux 4YacmuH 3a2anbHoi
npob6nemu. He3gaxatw4u Ha 8eruKy Kinbkicmb pobim 3
Ub020 numaHHsl, Moxnueocmi adanmauii 3apybikHO20
docgidy 0o popMy8aHHS KOHKYPEeHmMOo30amHoa0 PUHKY
opaaHidHoi Npodykyii 8 YkpaiHi HedocmamHbo 8UBYEHI.

locmaHoeka 3ae0daHHsI rosisecae 8 momy, wob eu-
3Ha4umu ocobnueocmi ¢hopMysaHHsi ma rnepcrekmusu
PO38UMKY PUHKY Op2aHi4HOi rnpodykuii, nposecmu nopis-
HANbHUU aHania meHOeHUuil PUHKY opeaaHiYHOI mpooyKy,i
YKpaiHu ma iHwux kpaiH, eucseimmnumu 0ocei0 depxagHoi
nidmpumku 0aHo20 PUHKY 8 UUX KpaiHax.

BuknadeHHs1 OCHO8HO20 Mamepiany. Y cmammi po-
3Kkpumo chakmopu, siki daromb rpiopumem Onsi PO38UMKY
opezaHi4Ho20 eupobHuymea 8 YkpaiHi ma npuvuHU, Wo
lioeo cmpumytoms. HasedeHo nporosuuii w000 egpekmus-
HO20 po38UMKYy 8UPObHUYUMBa op2aHiyHOi npPOdYKyii &
YKpaiHi 8 ymogax puHKogux mpaHcgopmauilti eKOHOMIKU.

BucHoeku. []ns echekmugHO20 po38UMKY Op2aHiyHO20
supobHuymea 6 YkpaiHi cnid 3anpoeadumu KOMIIEKC
3axo0is, 8K/Ya4U npasosy, pezynsimopHy, chiHaHcosy,
KOHCyrbmamueHy nidmpuMKy ma 800CKOHa/IeHHS iHCcmpy-
MeHMIi8 KOHMPOJIIO.

Knro4yoei croea: puHok opeaHidyHoi npodykuyii; opaaHiy-
He 8UPOBOHUUMBO; PO38UIMOK PUHKY.

Urgency of the research. The organic production market is extremely promising and dynamic in
most countries of the world in the last decades, as consumer demand for clean and safe food has in-
creased significantly. The relevance of the research is due to the problem of providing the population
with eco friendly products and the need for the functioning of the organic production market.
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Target setting. An intensive technology development, population increase and environmental pol-
lution endanger the further development of mankind, leading to the need for reproductive approach
usage for solving natural ecological problems. Partially reduce those processes, that negatively affect
the environment, resource potential and product quality is possible through organic production.

Actual scientific researches and issues analysis. A great contribution to the problems con-
cerned the development of the organic market in Ukraine has been made by the following scientists:
Chychkalo-Kondratska I., Kuzmenko O., Tovmashevska, O. and others.

Uninvestigated parts of general matters defining. But, despite the large number of papers on this
issue, the possibilities of adapting foreign experience to create a competitive organic market in
Ukraine are not sufficiently studied, and this is the reason for choosing a research direction.

The research objective is to determine the peculiarities of the formation and prospects of the
market development for domestic organic products, to make a comparative analysis of trends in the
development of the organic market in Ukraine and in other countries, to highlight the experience of the
state support in these countries and the possibilities of its adaptation to the current realities of Ukraine.

The statement of basic materials. The modern scale usage of natural resources and environ-
mental pollution has led to an aggravation of the contradiction between the growing needs of society
and the possibilities of nature. Consumers are interested in a healthy, full-fledged meal. Moreover,
there exists the importance of a direct contribution to the safety of the natural environment; therefore
the production of organic products is a modern world trend while the growing demand for organic
products continues to be one of the strategic directions of agricultural development.

The development of organic food in Ukraine is in an active stage of formation; the area of lands de-
voted to organic farming has almost doubled in the last 10 years. True to the Studies of the Federation
of Organic Movement of Ukraine there were 80 certified organic farms in Ukraine in 2006, and the total
area of lands occupied by organic agriculture amounted to 242 thousand hectares. In 2016 there were
390 certified organic farms in Ukraine, and the total area of lands occupied by organic agriculture
amounted to 411.2 thousand hectares (about 1% of agricultural land). 335 thousand hectares of them
were occupied by arable crops.

Agrarians mainly grow cereals, oil seeds and legumes on these lands. Vegetables and fruit are cul-
tivated there, too, but in small volumes. Having such areas and providing proper diversification, it is
quite possible to develop not only organic crop production but also animal husbandry. As in many oth-
er countries in the world the amount of organic farming varies from few tens to several thousands of
hectares.

More than 80% of the output is directed to export. Today, the countries of the European Union are
the main importers of Ukrainian organic products. The geography of exports is gradually expanding.
Ukrainian organic products have also been exported to the USA, Canada and Japan recently. The
countries of the Middle East, such as the United Arab Emirates, begin to be interested in Ukrainian
certified organic products.

The research done by Federation of Organic Movement of Ukraine showed that the modern do-
mestic consumer market for organic products began to develop in 2000. For the last 10 years it has
increased from 400 thousand euros in 2006 to 21.2 million euros in 2016 (0.5 euros per one resident
of Ukraine) [1].

In order to determine the key characteristics of demand for organic products, there were inter-
viewed the supermarket consumers in the three large towns of Cherkasy region regarding the level of
awareness and readiness to buy the organic products, where 548 people took part.

On the basis of the received data the consumers have been divided by the degree of organic prod-
ucts consumption into the following groups: "a weak consumer" "a moderate consumer" "an active
consumer". Below it is the ratio interviewed by age to the total number of participants, the degree of
readiness to buy the product and the level of monthly income (Tab. 1-3).
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Table 1
The ratio of interviewed by age to the total number of participants, %
Index till 22 years 23-40 41-60 60+
Weak consumer 35 30 31 4
Moderate consumer 8 36 49 7
Active consumer 9 32 53 6
Table 2

The ratio of interviewed by the degree of readiness to consume the product to the total number
of participants, %

Index Uninformed Informed Interested Wishful Intended to buy
Weak consumer 32 13 30 20 5
Moderate consumer 22 16 19 25 18
Active consumer 10 25 28 18 19

The analysis of primary marketing information has showed that the main consumers of organic
products are women in the age range of 25-50 years with an income level of "average" and "above
average".

Table 3
The ratio of interviewed by the level of monthly income to the total number of participants, %
Index Low Below the average Average Above the average High
Weak consumer 58 12 12 11 7
Moderate consumer 14 34 35 10 7
Active consumer 6 12 44 27 11

It is worth to mention a low consumer awareness about organic food, its benefits and labeling.

An important component of the organic products market is the successful formation of distribution
channels. Supermarkets tend to dominate the distribution of food in most developed countries. For
example, in the UK, four chains account for around 80% of sales, whereas in Australia only two su-
permarket chains control a similar percentage of the market [2]. In big cities of Poland, they have
made up specialized local markets, where consumers can purchase organic food directly from farmers
or processing enterprises. In France, there has been an increase in the market share of specialized
stores recently. In addition now special "organic" restaurants and cafes appear in the US and Europe.
Another specific modern feature is a quick development of infant food organic market [3].

On average, the price on organic products in Ukraine is 2-2.5 times higher than the price on con-
ventional food products; in the countries of the European Union the difference is 20-30%. The reason
is explained by small volumes of production, which do not allow saving on the production level and
paying high labor costs. However, the organic nature of products is the very thing on the market used
by most producers of eco friendly food.

The study of current situation on the basis of SWOT-analysis has enabled to investigate strengths
and weaknesses as well as opportunities and threats of the development of organic production in
Ukraine (Tab. 4).

The arguments given above lead to the conclusion that, there are strengths in the development
of organic production in Ukraine. At the same time there are also weaknesses and threats, which re-
strain it. One of them is a lack of the governmental policy and the support and development program
for organic production. In Europe, this development became possible due to agrarian policy reforms
based on sound state support [4], which is effective in the development of production and marketing of
organic food products, which ultimately contributes to improving the quality of life of the population.

If studying the state support in other developing countries, following examples should be men-
tioned. In 2016, Sri Lanka launched the “Toxin Free Nation Program”, a 3-year plan that lays down ten
areas of action to phase out toxic chemicals from Sri Lankan agriculture through a step-by-step pro-
cess. In India, the Federal government launched the PKVY program that allocates 40 million of euros
in organic support measures. The support of organic agriculture in the Philippines is fully with a na-
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tional organic program that includes support measures such as subsidies for certification, organic sub-
stances development and provision, or research support and capacity building. In Armenia, the gov-
ernment started the “Organic Agriculture Support Initiative”. This EU-funded project combines a range
of support measures to boost national capacities and policies in favor of organic agriculture.
Table 4
SWOT-Analysis of development organic production in Ukraine

Strengths

Weaknesses

- favorable climatic conditions for production;

- high fertility of sails;

- availability of free production capacities;

- ability to produce new products and diversification
of activity;

- high profitability of organic products;

- cover and maintenance of lands;

- protection of the natural environment;

- increase in employment and development of agri-
cultural sector;

- current demand for real foods;

- positive influence of the organic products on the
public health;

- low level of rental payments.

- lack of governmental policy, support and devel-
opment program for organic production;

- lack of preferential credits for organic products;

- low level of state support for scientific research in
organic production;

- underdeveloped management and marketing sys-
tem of foreign and domestic investments;

- low level of foreign and domestic investment;

- low purchasing power of the population;

- limited financial resources for the development of
enterprises;

- lack of awareness of potential consumers about
the organic products;

- inefficient system of credit support.

Opportunities

Threats

- creating the image of Ukraine as an exporter of
high quality organic products;

- increased investment appeal of the agricultural
economical sector;

- development of processing industry with the pur-
pose of revenue organic production;

-the use of new advanced technologies and
equipment of agricultural production;

- the use of the innovative potential of agricultural
science for the modernization of material and tech-
nical basis;

- expansion of the basis of investment provision of
innovative activity through preferential loans;

-increased demand for organic food on the world
market.

- demographic and social crisis of rural areas;

- lack of systemic structural reforms in Ukraine;

- Outflow of skilled professionals from Ukraine;

- rising energy costs raise the cost of production and
lower profitability;

- instability of the national currency;

- environmental degradation in agriculture and in the
system of renewal of soil fertility;

- lack of international certificates about the compli-
ance of quality of agricultural products with interna-
tional standards;

- unstable pricing policy on fuel and energy carriers.

The development of organic agriculture is also on the agenda in China. The government plans to
invest around 187 million of euros in 2016-2020 in new farmers training, with a focus on organic and
sustainable agriculture. For example, in April 2016, the city of Sdo Paulo decided that till 2026, 100%
of the two million school meals offered in the city should be organic [5].

At the beginning of 2014, the Law “On the Production and Circulation of Organic Agricultural Prod-
ucts and Raw Materials” came into force in Ukraine. Its goal is to improve the health standards of the
population by means of the consumption of organic products. The law has not been completely im-
plemented yet. There is a number of inaccuracies, contradictions and inconsistencies.

In December 2015 the government adopted the national organic logo. The usage of the logo is vol-
untary. It can be used for organic products export and the processing of raw materials. No product has
been marked with a national organic logo so far. Nevertheless, the organic logo of the EU is recog-
nized and often used by many organic producers and processors in Ukraine. The majority of organic
products for the domestic market are certified according to the EU organic farming legislation.

The urban population in country is great, but it's neither employed nor endowed. The development
of organic farming can lead not only to ecological benefits, but also can reduce unemployment and
poverty rate.
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Organic agriculture can also play a role in future accumulation and development of social capital.
Organic farming provides farmers, rural communities and consumers possibilities for joint actions; the
creation of an organic movement; and the building a consumer-driven, trust-inducing certification sys-
tem. Such systems have proven to decrease the cultural gap between rural and urban citizens and,
thereby, promote societal cohesion [6].

The following steps are very important for the development of organic farming in Ukraine under cur-
rent conditions of market economic changes:

- Adapting of national laws to European quality standards [7];

- The state support (subsidies or grants) [8];

- Organizing indicators of official statistics that would provide objective official information about the
state of organic production;

- The whole marketing and controlling mechanism of organic products’ quality and certification has
been adopted;

- Informative companies regarding taking food and promotion of organic food have been organized
in Ukraine;

- National clusters of organic farming should be created (positive changes already exist: in 2017
the Ukrainian Organic Cluster Public Union was created).

Conclusion. Under modern conditions organic farming can be defined like a strategic vector of the
national economy development. The formation of organic production in Ukraine is characterized by
positive trends in increasing the number of enterprises operating in this area, the area of organic agri-
cultural lands and also in the volume of domestic consumer market. Unfavorable factors that very
negatively affect the profits of organic farming are the following: lack of institutional providing, state
financial support, and low awareness of the population due to organic products advantages as well as
innovative passivity of farmers.

The analysis of the work shows, in countries where the organic products market has been formed
and nowadays is being actively developed, the numbers of organic producers are also still increasing
first of all because of the state financial support. By contrast with these countries in Ukraine neither
financial assistance nor compensation for the introduction of organic production and the receipt of cer-
tificates are foreseen.

For the effective development of organic production in Ukraine, a set of measures should be im-
plemented, including legal and regulatory support, appropriate incentive mechanisms and financial
support, research and advisory support, and control instruments improvement.

In addition, it is also highly recommended to create a statistic development of the sector mentioned
above. It allows the national statistical system act on the economic environment and consumer de-
mands, according to the proved statistical information about the organic production.

Finally, realization of given above suggestions will provide the development of the organic market
in Ukraine and make the position of Ukrainian organic articles competitive in the world market.
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