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Urgency of the research. The formation and
implementation of a modern policy for integration and
adaptation of the IDPs, aimed at increasing their capacity at
the local level, raising awareness on how to solve social and
economic problems within host communities is very relevant.

Target setting. The existing problems require the
implementation of systemic strategic measures and
coordinated information policy aimed at integrating the IDPs
into the host society. Therefore, it is expedient to use strategic
marketing in solving the problem of integration and adaptation
of IDPs.

Actual scientific researches and issues analysis.
Scientific works by O. Balakireva, T. Doroniuk, E. Libanova,
O. Malinovskaya and others highlight the problems of IDPs.

Uninvestigated parts of general matters defining. The
problem of integration and adaptation of IDPs in Ukraine
contains a large number of unresolved issues.

The research objective. The purpose of the article is to
formulate conceptual bases of the marketing strategy of IDPs’
social and economic integration and adaptation, the basis of
which are the current tendencies of the migration processes
development, which is grounded on social marketing tools and
has to correspond to the trends and goals of social and
economic and demographic development of Ukraine.

The statement of basic materials. The conceptual bases
of marketing strategy formation of IDPs’ social and economic
integration and adaptation as well as organizational and
economic mechanism of its realization have been offered in
the article. Attention is paid to the practical aspects of
communication between actors of the strategy.

Conclusions. The marketing strategy for IDPs’ social and
economic integration and adaptation aims at: creating
conditions for their full involvement in the economic, social,
cultural and political life of host communities.
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®OPMYBAHHA MAPKETUHIOBOI CTPATETTI
COLIANIbHO-EKOHOMIYHOI IHTEFPALIT |
ADANTAULII BHYTPILWWHBLO
NEPEMILLEHUX OCIB

AkmyanbHicmb memu 0OocnioxeHHs1. DopmysaHHsI i
peanisauis cy4acHoi nonimuku iHmeepauii i adanmauii Bl1O,
CripsIMO8aHOI Ha Mid8ULEHHST iX CIPOMOXHOCMI Ha MicueeoMy
pieHi, nidguweHHs1 noiHghopmosaHocmi, obizHaHocmi Npo me,
K eupiwysamu couyialibHO-eKOHOMIYHI npobremu 8 Mexax
nputimaroyux epomad € dyxe akmyarnbHUMU.

lMocmaHoeka npobnemu. HasieHi npobnemu sumazarome
peaniszauii  cucmemMHUx — cmpameeiyHux  3axodie  ma
CKOOPOUHOBaHOI iHGhopMaUiliHOI MOMIMUKU, CrpsMo8aHoi Ha
iHmeepauito BIO do nputimarodoeo cycninscmea. Tomy
O0UiNbHUM € BUKOPUCMAaHHS cmpamezidyHo20 MapkemuHey y
po3e’asaHHi npobnemu iHmeeapauii i adanmauii BI1O.

AHani3 ocmaHHix docnioxeHb i ny6nikayit. Haykosi
npayi O. bBanakipesoi, T. [HopoHwoka, E. Jli6aHo8o],
O.ManuHoscskoi ma iHwux eucgimntoroms npobnemu Bl10.

BudineHHsi  HedocnidXeHUX YacmuH  3a2allbHoi
npob6nemu. lNpobnema iHmezpauii i adanmauii BI10 e YkpaiHi
micmume 3HaYHy KiflbKicmb HE8UPIWEHUX NUMaHs.

lMocmaHoeka  3aedaHHsi. Memow  cmammi €
opMysaHHsI  KOHUenmyasnbHUX OCHO8  MapKemuH2080i
cmpameeii coyjianbHO-eKOHOMIYHOI iHmezpauii | adanmay;i
Bl1O, nidrpyHmsam siKoi € cydyacHi meHOeHUuii po38UMmKy
MiepauyjliHux rnpouyecie, sika 6azyembcsi Ha iHCMpymMeHmax
coujanbHO20 MapkemuHay i mae eidnosidamu meHOeHUisIM
ma yinam  couyjiaribHO-eKOHOMIYHO20 | OemozpaghiyHo20
po38UMKY YKpaiHu.

Buknad ocHOeHO20 Mamepiany. 3anpornoHoeaHo
KOHuenmyarnbHi  3acadu  hopMyBaHHSI  MapKemuHa2080i
cmpameeil coyianbHO-eKOHOMIYHOI iHmeazpauii i adanmayii
Bl1O i opeaaHisayiliHo-eKOHOMIYHUU MexaHi3m i peanisauji.
lMpudineHo yesaecy npakmMu4yHUM acriekmam KOMyHiKkayitiHoI
83aemodii Mix cy6’ekmamu cmpameaii.

BucHoeku. MapkemuHzoea cmpameeis couyjanbHo-
eKoHOMIYHOI iHmeepauyii i adanmauyii BI1O cnpsmosaHa Ha
CMBOPEHHST yMo8 Ornd  108Ho20 3asny4eHHs BlMO e
EKOHOMIYHY, couyialibHy, KyfbmypHy ma nosnimuyHy cgepy
XXumms nputimaroyux epomad.

Knro4voei cnoea: eHympiwHb0 nepemiwieHi ocobu;
MapKkemuHzoea cmpameaisi; couyianbHO-eKOHOMIYHa
iHmezpauisa; adanmauisi; KaHaau KoMmyHikauid.

Urgency of the research. As the result of the events in the Crimea and hostilities in the Donbas, there
was a formation of a new type of migration for Ukraine, namely, internally displaced persons (IDPs).

IDPs face certain problems and obstacles in a new city or place that affect the level of integration into
host communities and often interfere with adaptation processes. Among the main hardships there are:
the problem of employment; the problem of housing, which most settlers have to resolve independently.
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It ought to be noted that the forced displacement of citizens involves a number of challenges for
many local communities, which appear in the growing burden on local labor markets, the problems of
placement, employment, medical care, and access to education, cultural and social reintegration and
may also be the cause of a social conflict.

Nowadays, the issues of IDPs’ integration and recognition by local residents, confidence-building,
mutual respect and partnership relations, increase of social cohesion of the population for the further
comfortable living in order to realize the IDPs’ potential on a new place and to strengthen the local
communities are becoming urgent. It is possible in the context of the formation and implementation of
a modern complex balanced policy of IDPs’ integration and adaptation, aimed at increasing their
capacity at the local level, raising awareness and informedness on how to address social and
economic issues within host communities.

Target setting. The existing problems require the implementation of systemic strategic measures
and coordinated information policy aimed at integrating the IDPs into the host society. Therefore, it
ought to be considered as expedient to use the potential opportunities of strategic marketing in solving
the issues of IDPs’ social and economic integration and adaptation.

Actual scientific researches and issues analysis. The issues of IDPs’ difficulties are studied by
such scholars as O. Balakireva [1], T. Doroniuk [2], E. Libanova [3], O. Malinovskaya [4], A. Solodko [2].

Uninvestigated parts of general matters defining. The problem of IDPs’ integration and
adaptation in Ukraine is very relevant and contains a significant number of unresolved issues that
require active research. Therefore, it is expedient to summarize theoretical developments on the
issues of this category of citizens’ integration and adaptation; to form approaches on the strategic
marketing tools usage in the process of providing a comprehensive integration and adaptation policy
of IDPs, which is consistent with the long-term trends and goals of social and economic and
demographic development of Ukraine, and also to take into account the growing role of human capital
in the successful social and economic country development.

The research objective. The purpose of the article is to formulate conceptual bases of the
marketing strategy of IDPs’ social and economic integration and adaptation, the basis of which are the
current tendencies of the migration processes development, which is grounded on social marketing
tools and ought to correspond to the trends and goals of social and economic and demographic
development of Ukraine.

The statement of basic materials. The lack of sufficient attention to the issue of integration leads
to a number of problems and threats affecting the economic and social development of individual
territories and the country as a whole. In particular they are: reduction of tolerance level in society,
increase of social tension, IDPs’ self-isolation, the emergence of conflict situations between the IDPs
and the local population.

It ought to be noted that the strategic approach, which is based on the formation and
implementation of the strategy, is capable of systematizing and specifying the legislative, regulatory
and other principles of integration processes regulation, ensuring coordinated activities between the
authorities and society.

In order to effectively use the potential and enhance the effectiveness of the migration processes
management concept, it seems advisable to formulate a marketing strategy for social and economic
integration and adaptation of the IDPs, based on modern trends in the development of migration
processes based on social marketing tools and is to be consistent with the tendencies and objectives
of country's social and economic and the demographic development in the long run, given the growing
role of human capital in successful social and economic development of Ukraine's national economy.

Consequently, the marketing strategy for social and economic integration and adaptation of the
IDPs ought to be accepted as a set of technologies, marketing mechanisms and tools that can be
applied in various spheres of public life, based on a long-term, multi-stage action plan within the
framework of a comprehensive policy of IDPs’ social and economic integration and adaptation, using
the existing set of tools aimed at achieving the goals set, in particular, the creation of conditions for the
full IDPs’ involvement in economic, social, cultural and political sphere of host communities.

The process of forming a marketing strategy for IDPs’ social and economic integration and
adaptation consists of a series of successive stages. Namely they are:
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- definition of the purpose and the main tasks;

- specification of criteria and factors influencing the process of the strategy formation and
implementation;

- identification of the tool, which provides the implementation of the strategy main provisions;

- define the resource base: financial and information support;

- substantiation of acceptable generalized group of alternatives, their analysis, determination of the
predicted environment state;

- the choice of the most acceptable alternative;

- justification of standards and evaluation criteria for which the analysis of results is planned;

- analysis of the obtained results achievement degree and their comparison with the planned ones.

The conceptual marketing strategy of IDPs’ social and economic integration and adaptation
provides: use of social marketing technology; formation of so-called "promotion” of the social problem
strategy, attracting public attention to it with the help of marketing communication tools;
implementation of comprehensive information support; formation of effective communication channels
with target groups.

The main key provisions of the marketing strategy for IDPs’ social and economic integration and
adaptation are: the marketing research on IDPs and local communities’ problems and needs in the
areas of resettlement; formation of IDPs’ positive image, building mutual understanding between the
inhabitants of the host communities and IDPs; communicative interaction between IDPs and the local
population, IDPs involvement in the social life of local communities (Fig. 1).

Prerequisites for the formation of strategy: Principles of strategy
modern tendencies in the development of migration processes; formation: systemic;
the need to combat discrimination in society; complexity; purposefulness;
development of cooperation between the IDPs and the community living in the priority; efficiency;
host territories adaptation

K_} 7
Methodical The goal of the strategy is to create an effective communication system Methodical
support between the IDPs, local communities and public authorities for the full support
(marketing involvement of IDPs in the economic, social, cultural and political life of (methods of
methods): host communities state
targeted planning regulation):
of communication X normative-legal
activities; ;
System components of the strategy: research of the IDPs and local acts;
methods of S 4 - . targeted
. communities’ problems and needs in the territories of resettlement; .
carrying out h ) A S ; programs;
: formation of IDPs’ positive image, building mutual understanding between ) o
marketing the inhabi h e d IDPs: S - fiscal policy;
research: e inhabitants of host communities an s; communicative interaction investment
methods of between IDPs and the local population, the involvement of IDPs in the policy
strategic analysis social life of local communities
1
v L 4
Information support Financial support I
| J
v
Strategy implementation I
5 2

Terms of implementation: institutional provision of IDPs’ integration and adaptation; legal provision of policy

regarding IDPs; a programmatic approach to the DPs’ integration and adaptation processes management; support
through the partnership establishment between non-governmental organizations and state authorities

political life of host communities

Results of the strategy implementation: cooperation development with the society within the framework of IDPs’
social integration in the host society promotion; the involvement of IDPs in the economic, social, cultural and

Fig. 1 Conceptual basis for the marketing strategy formation for IDPs’ social and economic integration
and adaptation

Source: created by the authors
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The strategy defines the directions for: introducing social marketing tools for regular research,
formation and organization of systematic information campaigns within the framework of a
comprehensive integration and adaptation policy, the development of communication platforms to
ensure that IDPs, community and society as a whole receive the necessary information, as well as
building communicative interaction with local communities and state authorities.

Implementation of the marketing strategy ought to be carried out with the help of organizational and
economic mechanism - a set of methods and tools for the system formation and functioning, which is
designed to adapt and integrate the IDPs into the host society (Fig. 2).

Organizational and economic mechanism of marketing strategy realization of IDPs’ integration and adaptation

Purpose: to involve IDPs in the economic, social, cultural and political life of host communities
k 2

Functions: strategic activity planning, communication interaction construction, marketing programme development;
marketing researches; control of marketing activities aimed at IDPs’ social and economic integration and adaptation,
actions for strategy implementation adjustment

v

Methods: micro and macro environment factors analysis; factors effectiveness evaluation; marketing activities strategic
planning; marketing strategy implementation control; IDPs and local communities’ needs marketing research:
quantitative, qualitative, mixed; desk and field research; segmentation

v

Economic instruments and organizational support: plans; forecasts; marketing strategy implementation program;
system of marketing information; marketing communication tools (social advertising, public relations, communication
platforms); legislative and normative base; state support to IDPs; support for social dialogue between IDPs and public
associations, local self-government bodies; media involvement

etttk S Tkl
Management subjects: IDPs, mass media, public associations, non- Management objects: IDPs’ integration and
governmental organizations, local self-government bodies adaptation processes

Fig. 2 Organizational and economic mechanism of marketing strategy implementation of IDPs’ social
and economic integration and adaptation
Source: created by the authors

It should be noted that the essence of the proposed model of the organizational and economic
mechanism for implementing the marketing strategy for the IDPs’ integration and adaptation is to
combine organizational and economic, and regulatory tools based on the integration of managerial
processes and marketing technologies, the use of which will enable the IDPs’ inclusion in economic,
social, cultural and political life of host communities.

The realization of the marketing strategy is not possible without proper information and financial support.

Information support involves regular research, the formation of system information campaigns, the
development of communication platforms, which ought to provide to IDPs, host communities and society
in general the necessary information aimed at building a communicative interaction between them.

Therefore, attention should be paid to the practical aspects of communication and interaction
between actors, the creation of the context-information level of communications within the framework
of this marketing strategy implementation, which will enable the formation of the relevant information
background, the context, the amount of information that will familiarize with the life of the settlers, the
relations between the IDPs and the host society, daily concerns and problems of settlers, and will
adjust to the effective, desirable perception of further communication. In this respect mass media,
local authorities, public authorities are encouraged to determine which context is to be designed in
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society so that further communication is effective and contributes to the IDPs’ integration and
adaptation.

The peculiarities of the communication impact implementation on the marketing strategy subjects in
order to form a communicative interaction between them according to the main structural elements are
to be considered (Fig. 3).

Communication impact on the marketing strategy subjects of IDPs’ integration and adaptation

1 . . |
— foects of — formation adiustment chanae
influence 1 1
e e J----- -
\ 4
the process of the information environment transformation
|

_ itk el - - 3----- |

object of L . : |

= influence 1 directives judaments stereotypes beliefs |
L ——————————————————————————"—=

I —m—_—— T ——— ——— o [—————————— 1

~ levelsof - coanitive affective suggestive connative 1
influence - - |

I ———————— I SEN EEN EEL L I SEN S EE EE B EE EE EE S EE EE S S S . . ... —

— methods of | exposure euroinduction persuasion imitation !
influence e e !

o e e o e e e e e e e e e e e e e e e e |
I~ means of —: verbal information non-verbal information involvement in activities |1
influence _———————————————————————————————— 1
— —_— — _|
|  tools of | _J soc[a! pupllc exhibitions, fairs communication I
influence 1 advertisina relations platforms I

Fig. 3 Structural elements of communication influence on subjects of marketing strategy of IDPs’
social and economic integration and adaptation
Source: created by the authors on the basis of [5, p. 137]

It should be stated that a certain informational context is often formed under the influence of
external factors, thoughts, attitudes of local residents in relation to IDPs, which have been formed
before, possibly on the basis of their own experience of communication. In this case, the information
context requires the further marketing communication tools development or adjustment (social
advertising, public relations, exhibitions, fairs, communication platforms, the use of network
communities on the Internet).

It ought be emphasized that in order to increase the effectiveness of the information support of the
strategy, it is expedient not only to use the potential of the media, but also to form or use the existing
communication platforms. This will improve the communicative interaction between the marketing
strategy subjects of IDPs’ integration and adaptation and facilitate the information receipt by the IDPs,
host communities and society as a whole (Fig. 4).

Paying attention to the financial support of the marketing strategy of IDPs’ social and economic
integration and adaptation, it cannot be but mentioned that the main ways of solving the financing
problem, foreseen hereunder, are as follows: state financial support; international donor, financial and
investment assistance.

It ought to be emphasized that the implementation of this strategy should be fulfilled through the
introduction of an integrated approach to the formation of IDPs’ integration and adaptation policy,
ensuring coherence between the actions of state authorities and local self-government bodies in this
area. Namely: development of cooperation with the society within the framework of promotion of the
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factors of IDPs’ social integration in the host society; the involvement of IDPs in the economic, social,

cultural and political life of host communities.

Platforms Sites of central government bodies: Ministry of Social Policy of Ukraine; Ministry for Temporary
for —{ Occupied Territories and Internally Displaced Persons of Ukraine
informationa
I supﬁort of [—| Sites of local executive bodies and local authorities
the
marketing L1 . . . o . o S e .
strategy Sites of |nternat|onql organizations: International Organization _for Mlgr_atlonl(IOM), Office of the United
implementat Nations High Commissioner for Refugees (UNHCR); United Nations Children's Fund (UNICEF); ADRA
ion for IDPs’
social and ]| Sites of public organizations: "Donbass SOS" NGO,
economic "Vostok-SOS" Charity Fund, All-Ukrainian Charitable Foundation "The Right to Protection”,
integration "CrimeaSOS" NGO
and
adaptation L Social Media: Social Networking; blogs, microblogging; photo and video services

Fig. 4. Platforms for marketing strategy informational support of IDPs’ social and economic integration

and adaptation
Source: created by the authors

Conclusions. In the process of adaptation in the new city, the IDPs face certain problems and
obstacles that affect the level of integration into host communities and often hinder adaptation

processes in a new place.

The marketing strategy for IDPs’ social and economic integration and adaptation is aimed at
creating conditions for the full involvement of the internally displaced persons in the economic, social,
cultural and political life of host communities, and is based on the analysis of their problems and
obstacles that affect the level of integration into host communities and hinder adaptation processes;
attracting public attention to them; studying and analyzing public opinion about IDPs; forming effective

communication channels with target groups.
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