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Abstract. On the basis of summarizing of the main approaches to the use of qualitative and quanti-
tative criteria for the determination of the subjects of small and medium-sized enterprises in the re-
gional economic systems a number of specific, socio-economic areas of innovation development of 
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СТІЙКЕ ЕКОНОМІЧНЕ ЗРОСТАННЯ МАЛОГО ТА СЕРЕДНЬОГО ПІДПРИЄМНИЦТВА В 
УКРАЇНІ НА ОСНОВІ ІННОВАЦІЙНОГО РОЗВИТКУ БАГАТОГАЛУЗЕВОЇ ЕКОНОМІКИ 

 
Анотація. На основі узагальнення основних підходів до застосування якісних та кількісних 

критеріїв для визначення суб’єктів малого та середнього бізнесу в регіональних господарсь-
ких системах, розглянуто та запропоновано низку специфічних, соціально-економічних на-
прямів забезпечення інноваційного розвитку малого та середнього підприємництва в Україні. 
Обґрунтовано фактори, що впливають на формування та функціонування малого та серед-
нього бізнесу в Україні. 
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УСТОЙЧИВЫЙ ЭКОНОМИЧЕСКИЙ РОСТ МАЛОГО И СРЕДНЕГО 
ПРЕДПРИНИМАТЕЛЬСТВА В УКРАИНЕ НА ОСНОВЕ ИННОВАЦИОННОГО РАЗВИТИЯ 

МНОГООТРАСЛЕВОЙ ЭКОНОМИКИ 
 
Аннотация. На основе обобщения основных подходов к применению качественных и коли-

чественных критериев для определения субъектов малого и среднего бизнеса в региональ-
ных хозяйственных системах, рассмотрено и предложено ряд специфических, социально-
экономических направлений обеспечения инновационного развития малого и среднего пред-
принимательства в Украине. Обоснованно факторы, влияющие на формирование и функцио-
нирование малого и среднего бизнеса в Украине. 

Ключевые слова: малый и средний бизнес; экономический потенциал; субъекты предпри-
нимательства; валовой внутренний продукт. 

 
Relevance of the research topic. As of today, the Kyiv region ranks among the top five economi-

cally developed regions of Ukraine (following the city of Kyiv, Donetsk, Dnipropetrovsk, and Kharkiv 
regions) in terms of the gross regional product (hereinafter referred to as GRP). The upward trend in 
the region’s GRP growth favors stable growth of the Kyiv region’s share in the gross domestic product 
(hereinafter referred to as GDP) of Ukraine. The region belongs to the industrially developed regions 
of Ukraine and ranks 7

th
 in terms of sold production of industry per capita. 
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In 2014, the Kyiv region was second in gross agricultural product output with a share of 6.3% of to-
tal production. The region is inside the top ten in terms of level of productivity of agricultural enterpris-
es, in particular, it is fourth in animal husbandry and 11

th
 – in crop production. 

The pattern of agricultural production in the region is largely corn and poultry farming-oriented as 
the most profitable industries. However, such a production pattern is not optimal to preserve lands, 
create, and preserve jobs in rural areas. 

The Kyiv region has significant opportunities to ramp up agricultural production, satisfy the needs of 
the region and city of Kyiv for foodstuffs. However, high economic potential and the high GDP level of 
the state lose their meaning without periodic comparative analysis of the structural changes in devel-
opment of small and medium business and creation of favorable condition for its doing.   

Problem statement. As of early 2015, 210 infrastructure facilities designed to support business 
operated in districts and cities of regional significance being unevenly distributed and insufficient in 
number. Creation of a viable and fast-growing sector of small and medium business (hereinafter re-
ferred to as SMB) is vital for ensuring sustainable regional development and can complement the ac-
tivities of the existing industry facilities. Additional chances for SMB development can emerge subject 
to introducing reforms declared by the government of Ukraine in 2014. At the same time, the economic 
consequences of Ukraine’s rapprochement with the EU threaten Ukrainian small business with 
stronger competition on the part of more developed European producers.  

Import of goods is significantly higher than exports in foreign trade turnover of the Kyiv region, 
which causes a substantial foreign trade deficit. The average export-import coverage ratio has 
amounted to 0.4 over the last 12 years [1, pp. 50-53].  

Technological parks, innovation funds and companies, and innovation industrial clusters have not 
been in the territory of the Kyiv region. Strong concentration of economic development in the areas 
adjacent to the capital can be reduced through balanced development of SMB in the whole of the re-
gion with a particular focus on less developed remote districts. 

Considering the above, one can say that this topic is rather relevant in both economic and social 
dimensions despite a fairly large number of studies on problems of small and medium business  and 
its effective performance. 

Review of recent papers and research. The current trends in small and medium business devel-
opment, its role in economic development of the country and its regions are the subject of research of 
many domestic scholars, among whom: 

Z. S. Varnaliy, L. I. Voronina, V. M. Heets, B. M. Danylyshyn, V. I. Kredisov, H. M. Ryzhakova, M. 
P. Butko, E. M. Libanova, Z. V. Herasymchuk and others. They have considered the process of be-
coming of small and medium business in Ukraine and specifics of its doing amidst pronounced global-
ization trends. At the same time, the issues associated with defining the main factors affecting the de-
velopment of small and medium business remain uncovered and therefore need in-depth research. 

Objective setting. The paper is aimed to identify the features and specifics of creating conditions 
for priority development of small and medium entrepreneurship. Analysis, synthesis, comparative and 
statistical methods were used to achieve the target goal. 

Basic material presentation. Relationships of entrepreneurship in Ukraine are the most imple-
mented exactly in small and medium business where independence of the owner and personification 
of economic management are directly combined. Small and medium business promotes positive eco-
nomic and social trends in development of a region and the country as a whole [2, pp. 123-125]. 

Small and medium business plays a major socioeconomic role in the development of any state. As 
of today, just by means of small and medium entrepreneurship it is possible to implement moderniza-
tion-oriented reforms in Ukraine’s economy. Small and medium business encourages competition, 
helps reduce monopoly abuse, has positive effect on the structure of economy and on the GDP quali-
ty, expands the scope of market choice freedom, ensures faster implementation of innovations and 
intensifies investment activities [3, pp. 32-36]. In addition, small and medium business helps create 
new jobs, improve production methods, and increase investment appeal of regions, which makes posi-
tive impact on the GRP growth. 
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  Having performed a comprehensive analysis of existing practices in economic theory and com-
petition policy, it should be noted that describing the process of ensuring innovation-based develop-
ment of small and medium entrepreneurship in Ukraine, it is important to form the following areas of 
activity: 

1. Creating new and modernizing the already existing branches of economy, which includes, in par-
ticular, organizational and engineering preparation of the investment media of a given region for at-
traction of required investment resources in the economy, innovative forms of organizing and siting of 
enterprises [4, pp. 40-41]. 

2. Increasing competitiveness of the economy of the remote districts by encouraging traditional and 
newest types of business, improving provision of administrative services. 

3. Creating conditions for priority development of small and medium entrepreneurship. 
4. Developing tourism potential, namely, promoting weekend tourism as a potential source of addi-

tional earnings for residents of a given region. 
Let us consider each of the above-said areas of activity in more detail and analyze their essence. 
Area 1. Creating new and modernizing the already existing branches of economy. When selecting 

ideas, the most important thing is that it is somewhat difficult to predict with a high degree of certainty 
the development of economic trends in the present political and economic contexts [5, pp. 201-202]. 
However, there is a need to identify and perform economic and social acts that will rest on the current 
trends and prepare the ground for possible new opportunities.  

Exactly such an approach was taken when selecting the ideas that were included into Area 1. 
Growth in the GDP of a given region can largely be ensured by modernized and newly created high-
performance industrial enterprises turning out products with significant added value. This can be 
achieved only subject to mobilization of extensive investment resources. In this regard, the authorities 
engaged in economic development management face the task to identify investment-attractive media 
and carry out necessary organizational, technical and engineering preparation of territories and pro-
vide marketing and information support. 

Area 1. includes a set of ideas that should ensure: 

 conditions for attracting strategic investors to specific territories, with emphasis on the remote 
districts of a given region; 

 marketing information support in order to bring in investments; 

 creating new high-tech enterprises and providing jobs for residents of a given region; 

 conditions for development of logistics and transport potential of a given region; and; 

 conditions for more efficient and effective management of available energy resources, as well 
as for development of alternative energy. 

Area 2. Increasing competitiveness of the economy of the remote districts. The districts closest to 
the city of Kyiv constitute about one fourth of the region’s territory, inhabited by almost half the region’s 
population and producing nearly half of the Kyiv region’s GRP. The level of economic development of 
the remaining districts of the eastern, southern and northern parts is much lower than in the central 
ones  [6, pp. 58-60]. 

The ideas of Area 2 are aimed at raising the level of economic development of the remote districts 
by using specific opportunities of these territories and minimizing potential threats to social develop-
ment, especially with respect to the northern districts of the Kyiv region that suffered as a result of the 
Chernobyl disaster.  

Being aware of the magnitude of needs of these territories, it is necessary to focus on those ideas 
that will be able to become model (pilot) to test their effectiveness. 

Area 2 includes ideas that should ensure: 

 favorable conditions for doing small and medium business; 

 promoting and developing self-employment of the population; and 

 developing newest types of small business and supporting traditional crafts. 
 Area 3. Creating conditions for priority development of small and medium entrepreneurship. 

Even today small and medium business creates most jobs and mainly funds the region’s budget, 
therefore facilitating its activities and development should be a priority when making decisions con-
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cerning the region’s economy. Special attention should be paid to those districts and cities where en-
trepreneurship and self-employment are in germ [7, pp. 65-69]. 

It includes ideas that should ensure: 

 building small and medium business support infrastructure; 

 conditions for import substitution based on sectoral reorientation of the region’s enterprises; and 

 improving delivery of administrative services. 
Area 4. Developing tourism potential. The tourism industry has huge potential for development, in 

particular, weekend tourism expansion, especially if the capital of Ukraine, 3-million-strong city of Kyiv, 
is in the center of the region. In the territory of the Kyiv region, nearly 6,000 cultural heritage sites are 
listed, as well as reserves, natural and landscape parks, preserved authentic historical and cultural 
heritage, which enables to develop recreational, historical and rural tourism. However, in spite of these 
resources, the existing accommodation and leisure facilities, infrastructure and the level of the current 
tourist services prevent from ensuring sufficient prerequisites for steady growth of this sector [8, pp. 
85-90]. 

Implementation of ideas in this area solves a range of problems important to improve all tourist ac-
tivities of the region, aimed at developing potential of tourism operators, supporting specific tourist 
products, increasing tourism potential of recreation areas, marketing support for tourism at the level of 
both individual products and the region. 

Area 4 includes ideas that should ensure: 

 improving the range and quality of the region’s tourism offer; 

 organizing of and informing of the region’s festivals and fairs; 

 improving and labeling important tourist and recreational facilities; 

 advertising regional tourism potential; 

 developing cooperation among providers of rural tourism services; 

 setting up a tourist information center; 

 developing marked bike paths, motor roads and camping facilities; and 

 creating rest areas along highways leading to tourist facilities. 
In our judgment, implementation of the ideas of the above areas should contribute to achievement 

of the following results: 

 attracting investments to the region’s economy; 

 ability of the region’s cities and districts to attract investment resources; 

 creating new jobs and increasing the region’s budget revenues; 

 reducing dependence of the region on imported energy resources; 

 improving the environment for doing business and developing communities; 

 improving access of small and medium business to credit resources and loan facilities for busi-
ness development; 

 improving quality, speed and transparency of providing administrative services; 

 standardizing and certifying export products in accordance with international standards; 

 improving quality of exporters’ products; 

 developing small and medium business, rural tourism; 

 creating additional opportunities for development of local tourist products and services; 

 forming a positive tourist image of the region and intensification of tourist flows through its terri-
tory; and 

 resuming vigorous economic activity in the territories that suffered as a result of the Chornobyl 
NPP accident [9, pp. 14-18]. 

It is worth noting that the suggested areas will be formed in the years that are extremely difficult for 
the country and the region – amid significant economy shrinking in the context of the country’s reform 
and external aggression. Therefore, there are two main conditions for their formation: first, the success 
of the reforms declared by the Government of Ukraine in the State Strategy of Regional Development 
of for the Period until 2020; second – effectiveness of response to external challenges related to the 
military conflict. 
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The third condition is the next factor of successful implementation of the ideas of the areas ensur-
ing sustainable development of small and medium entrepreneurship, to wit availability and transparen-
cy of the financial resources of the State Fund for Regional Development, as well as institutional and 
human capacity of those implementing individual ideas.  

The fourth condition for successful implementation of the ideas of the areas ensuring sustainable 
development of small and medium entrepreneurship consists in mobilization of the resources allocated 
through appropriate government programs via the Ministry of Industrial Policy of Ukraine, Ministry of 
Infrastructure of Ukraine and State Agency of Automobile Roads of Ukraine. 

The fifth condition lies in the ability of regional authorities to combine efforts of all those participat-
ing in implementation of the Region Development Strategy: institutions of state and local power, busi-
ness, educational and scientific institutions, and nongovernmental organizations. 

The sixth condition for successful implementation of the ideas of the areas ensuring sustainable 
development of small and medium entrepreneurship implies a high-performance Agency for Regional 
Development that will be able to coordinate implementation of all ideas, help raise additional funds 
and conduct lobbying activities [10, pp. 143-145]. 

As to the principal risks of developing and introducing the areas designed to ensure development 
of small and medium entrepreneurship, they are as follows: 

o country’s GDP critical drop (below 20% per annum); 
o region’s and country’s overall investment rating downgrade; 
o failure to meet the revenue side of the regional budget, lack of funds in the development budget; 
o lack of the announced amount of funds to be allocated to the State Fund for Regional Develop-

ment or violation of procedures for submitting projects in order to receive funds; and 
o weak motivation of the residents to participate in implementation of the ideas of the above are-

as. 
Conclusion. To sum up the aforesaid, it may be concluded that effective operation and develop-

ment of small and medium business in Ukraine require considering its specific functions, principles 
and factors affecting its activities   [11, pp. 638-640]. Just small and medium entrepreneurship encour-
ages development of modernization-oriented changes in the country’s economy, and creates condi-
tions for implementation and expansion of market reforms. Successful implementation and stability of 
each suggested area aimed at building and operation of small and medium business is based on bal-
anced consideration of state (regional) and private interests. Therefore, there is a need for, wherever 
possible, combination of government and private funding in addition to funds coming from local budg-
ets and international technical assistance projects and programs. Creating a critical mass of con-
cerned parties participating in and supporting implementation of the ideas presented requires partici-
pation of entrepreneurs, investors, local, district and regional authorities, scientific institutions, educa-
tional establishments, nongovernmental organizations and so on. 
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